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: Mission Company Overview

To create an all inclusive, self-sustainable and
eco-friendly compound comprised of a luxury
boutique hotel, a community center committed
to both arts and academic education and
housing for artists-in-residence. Built upon the
3 pillars of sustainability (environmental, social
and economic). Sybarite’s mission is to strike a
balance that contributes to and ultimately
preserves the community through the
cultivation of diverse and respected advocates
and colleagues, and the development
innovative and enduring educational programs.
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A Sybarite is defined as “one who partakes
in voluptuous living... in all cultures,
universally, when one celebrates life, they
celebrate through music and dance”.
Sybarites present themselves as a template
for the innovative concept of combining
luxury and service to the community.
Sybarite will offer opulence in the form of
a unique and exquisite boutique hotel

of while promoting social consciousness and
education for the local community.
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Location

The compound will be located
on the island of Itaparica, 30
minutes west of Brazil’s oldest
city and original capital,
Salvador da Bahia, on land
totaling 20,000 square meters
including 150 meters of

beachfront property.
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O Our Guests: the Cultural Creative

The Cultural Creative is a term coined by sociologist Paul H. Ray and psychologist Sherry Ruth Anderson to
describe a large segment of western society that has recently developed beyond the standard paradigm of
modernists or progressives versus traditionalists or conservatives. Cultural Creatives combine a serious
concern for their personal lives along with a strong passion for social activism.

thrive on social attention and interaction
constantly seek new experiences
follow the latest trends and happenings
Culture livein the moment
tend to make emotional connections
travel frequently
represent the majority of luxury travelers
spend the most on hotels

Creatives

= 70% of our guests, business or leisure, are Cultural Creatives

=3/4 travel for leisure & 1/2 travel for business and/or event
destination seekers

»Desired Sales Mix: 45% Business and 55% Leisure

*Up to 25% of total demand is from corporate accounts with a

focus on entertainment, fashion and retail, financial services,
connections technology and advertising




Opparie Concept
The Eco—Lwcury outique Hotel

" Luxury Guest Accommodations in 9
Casitas / Suites

* A Main Building contains Guest /
Communal and Support Spaces ,
Living and Dining Rooms, Salon,

Kitchen, Bar, Conference

=Massage / Yoga / Meditation Room
and Spa

"Pools and Water Features

®* 150 meters of Beachfront Views and
Access

*Caretaker House / Cottage
=Support, Staff and Storage Buildings

*Organic Gardens and Orchards,
Verdant Landscape






























